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A good year expected for agricultural
production in Sudan
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CropLife Egypt

planned activities grow!

During the April Activity Orientation
meeting the executive board of
CropLife Egypt discussed and agreed
to a number of projects which will take
place during the coming months. These
projects will include:

Increase of the CroplLife Egypt
membership and levy of member
contributions together with provision of
services in line with the association's
objectives.

Maintaining closer communication
with the regulatory authorities in relation
to the new pesticide regulations on
registration, handling and distribution in
Egypt.

Participation to the prospective Cairo
University Workshop on "Pesticides and
the Environment" as observers.

Participation to the week on
"Hazards of pesticide Exposure" due to
be organized by the Central Pesticides
Laboratory of the ministry of agriculture.

Preparations for the annual General
Assembly meeting of CropLife Egypt
scheduled in May 2008.

ali-croplife@nets.com.jo

UNESCO holds a forum in Sudan

The April slogan at the UNESCO
resident mission of Sudan’s monthly
forum was “The Environmental
Impacts of Pesticide Application in
Sudan”. The Sudan Agrichemicals
Association (SAGA) gave an

interesting and valuable
presentation on the forum’s theme
which highlighted local and regional
perspectives and activities. SAGA
also demonstrated it's eminent
initiation of a local agro database
providing for information exchange
on pesticides amongst researchers,
policy makers, suppliers and
academia. % & '




Meeting with COMESA

A meeting took place with
representatives of COMESA to discuss
the way forward in line with the MOU in
place.

Topics included:
: Proposed areas of harmonization | -
Obsolete pesticides

Strengthening regulatory
institutions

An update on the SEARCH
Harmonization initiative

les hilowitz@icon co za
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TERMINOLOGY EXPLAINED
GLOBALGAP...

GLOBALGAP is a private sector body that sets
voluntary standards for the certification of agricultural
products around the globe.

COMESA...

COMESA is one of the pillars of the African Economic
Community. It's the Common Market for Eastern and
Southern Africa. Its aim is to promote regional
economic integration through trade and investment.
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A visit was made to Malawi to seek the
commitment of the Permanent
Secretary, Agriculture for the CroplLife
Safeguarding Project. This was duly
obtained with the PS prepared to enter
into a MOU with CLI.
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International
Property rights
Coffee - Ethiopia

The increasing sophistication of
coffee drinkers is good for
producers

COFFEE prices are the highest
they have been for a decade. As
consumers in India and China
develop a taste for the drink, prices
are likely to keep rising. Meanwhile
something new is happening in
developed markets.

Europeans, Americans and
Japanese are switching to  higher
-quality coffee. Discerning consum-
ers now demand authenticity: they
want stories about where their cof-
fee beans come from. So the best
coffees will increasingly be differ-
entiated, like fine wines and spirits,
and sold at previously unthinkable
prices.

The move from instant-coffee
powder to luxury beans is in some
ways reminiscent of what
happened when the Scotch-whisky
industry shifted from cheap blends
to expensive single malts, each
with its own story.

But where the whisky revolution
was masterminded by distillers, the
coffee revolution is a messier
insurgency. Gourmets and special-
ist roasters have pushed up expec-
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tations. Governments, activists and
"ethical" coffee suppliers have
worked to get higher prices.

All this is good news for coffee
farmers in east Africa. Altitude,
climate, soil and genetic diversity
give the region an inherent
advantage in quality. With lower-
grade Latin American coffee
dominating the market, there is
scope for the best coffees from
Ethiopia, Kenya, Tanzania and
Rwanda to establish themselves.

Ethiopia is the largest African
producer. Its coffee sales last year
were $425m, representing 36% of
export earnings. It has a story to
tell: an Ethiopian goatherd, Kaldi,
is said to have discovered coffee's
stimulating properties in the 9th
century. Already, 40% of its
production is premium coffee. Until
recently, however, that did not
yield higher prices for farmers.
When the commodity price was
low, villages starved.

An agreement signed last year
between Starbucks, the world's
biggest coffee chain, and the
Ethiopian government has been
touted as a big step forward.
Starbucks had objected to the
government's plan to trademark
the names of three local coffee
varieties. The firm worried that
having to license these trademarks
would introduce legal complexities
that might deter it and others from
buying trademarked beans,
thereby hurting farmers. Critics
think the numbers used by activists
to shame Starbucks were shaky.
Others argue that farmers would
gain a lot more if African
governments were bullied into
cutting bureaucracy and building
infrastructure.

What is beyond doubt is that the
three varieties in question — Harar,

Yegarcheffe, and Sidamo - are
among the finest beans in the
world. The hope is that trade mark-
ing these regional varieties will
establish them as brand names
and enable farmers to demand
higher prices. Might geographical
indicators, like the APPELLATION
CONTRoLeE system in French
wine, have been a better option?
The head of the Ethiopian
Intellectual Property Office,
Getachew Mengistie, thinks not.
The coffee varieties were not
strictly regional, he explains, so a
wine-style designation would
have made no sense. Nor was the
money or time available to pursue
a complicated certification process.
Instead, Ethiopia has quickly
licensed its brands to 70 suppliers
worldwide, including Starbucks.

Licensees agree to use the
brand names and to educate
consumers about the characteris-
tics of the different varieties. By

allowing licensees to use the
trademarks without paying
royalties, Ethiopia is, in effect,

trading their use for free marketing.
(Colombia, for example, runs
advertisements in rich countries to
promote its coffees, which Ethiopia
cannot afford.)

Rick Peyser of Green Mountain
Coffee Roasters, an American
supplier which counts Yegarcheffe
among its premium coffees, thinks
it will be only a matter of time
before the trademarks start to
improve the lives of farmers.
Ethiopia is now planning to extend
the trademark approach into new
areas, such as traditional
medicines and certain types of teff,
the country's usefully gluten-free
staple cereal crop. But coffee, an
unparalleled genetic resource, with
over 5,000 varieties, will remain
the biggest earner.
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GM Crop Production up 30% in
South Africa
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Memorial ceremony for Sudan’s
SAGA Chairman

A memorial ceremony was held by the Sudan Agro-
chemicals Association (SAGA) and Furure Co Ltd in
Khartoum in honour of Abdellah Ahmed Talab on the
14" of April. The late Mr Talab was the President of
SAGA for the last 15 years and provided valuable contri-
butions to the plant science industry. He was renowned
for driving the industry’s initiatives in Sudan and was a
powerful advocate of CropLife’s strategic orientation in
Africa and the Middle East.




